
How air travel restrictions are impacting frequent flying 
employees and businesses

BUSINESS TRAVEL SURVEY 2020

Would like to see it
reinvested in digital

resources to improve
customer digital

interaction

52% 36%

25%26%

Said to invest in 
employee salaries 
and incentives and 
modify sales goals 
to boost morale

Said they would like 
extended vacation 
options or accumulated 
vacation buyouts

Would like to see it
invested in continuing

education opportunities
for employees

BUSINESS TRAVELER
TRUST & CONFIDENCE

37%
30% 19% 13%

Only 37% of respondents 
said they trust the safety 
standards established by 

airlines and hotels

A combined 62% felt that self-regulated safety measures by 
airlines or hotels are not enough.

30% need trusted 
sources (traveler 
ratings, 3rd party 

fact checker)

19% said that only a 
cure or vaccination 

would suffice

13% felt that regulations 
were needed from the 

FAA, DOT or other 
organization

How’s the air up there? 

Which of the following will give you more confidence to fly
as a business traveler?

42%

31%

27%

Business travelers have mixed opinions about the effectiveness of HEPA filters
and mandatory face masks on flights.

42% say the combination 
of filters and facemasks is 
enough to get them flying 
again (in the short-term)

31% said it is not enough 
to get them in the air 
again

27% said they weren’t 
sure

A vaccine, even if imperfect

A proven vaccine, even if it takes 
years

A vaccine and contact-tracing, 
even if imperfect

A proven vaccine and proven 
contact-tracing, even if that takes years

None of the above, I will no longer
travel by air for business

None of the above, I will travel no 
matter what

23%

17% 

26%

14%

2%

18%

TRAVEL RESTRICTIONS’ IMPACT ON BUSINESS
AND JOB PERFORMANCE

You’re not going anywhere!
(Impact that government / company restrictions are having on business travel)

If this is going to work, I really need to see you.

45%

said the impact has
been slight

8% 

20%

said travel restrictions
have greatly impacted
business

27%

said no impact yet, but
restrictions need to be

lifted soon

said it had no impact
at all on their business

%
19 Said travel ban 

is dramatically 
impacting their 
business

%
40

Said travel 
restrictions are 
expected to have 
some initial impact - 
eventually employees 
will need to travel 
to effectively do 
their job %

41Said it will have 
little-to-no impact 
on effectively 
doing their job

27%

57%

6%

10% 

Said it has drastically
reduced the need for

in-person meetings

Said that Zoom, Teams,
and other remote

communication tools
have been good short-term

solutions, but in-person
meetings will need to

happen again soon

Said they don’t expect 
to ever have to travel 
for business 
again

Said video conferencing 
offers zero value to them 
and in-person meetings 
are essential to their job

VIDEO COMMUNICATIONS VS.
ONSITE IN-PERSON MEETINGS 

Remote video communication offers effective alternative to in-person 
meetings for one-third of respondents.

43% 37% 21%

57% 27% 16%

WORK/LIFE BALANCE WITHOUT
TRAVEL

Grounded until further notice.

Is your company likely to eliminate or significantly 
reduce air travel for business over the next 6-9 months?

No office.  No travel. I need resources!

How should unused corporate travel budgets be reallocated 
to help fill gaps for employees who are working from home 
and cannot meet with clients face-to-face or attend on-site 

functions?

Said their company 
will reduce or eliminate 
air travel entirely in the 
next 6-9 months

Do not believe 
their company 
will reduce or 
eliminate air 
travel in the next 
6-9 months

Aren’t sure what 
their company’s 
travel plans are 
for the near 
future

Said they would like 
to receive a monthly 
stipend to help cover 
additional costs 
associated with 
working from 
home

Want their company 
to invest in Zoom, 
Webex and other 
work-from-home 
software tools

Want their company 
to invest in making 
the office environment 
safe so they can return 
to the job site

Are you happy now? 
How unused corporate travel budgets may be reallocated to improve employee job satisfaction. 

(Respondents were permitted to select more than one choice)

AIRLINE INDUSTRY’S IMPACT
ON THE ECONOMY 

Airline industry is critical to overall economic
recovery.

A little more than half of business travelers 
support a Government bailout for the 
airline industry.

57% 55%

29% 34%

14% 10%

Said the success of the airline 
industry is critical to an economic 
recovery

Said the airline industry is 
important, but not critical to 
an overall recovery

Said an economic recovery 
does not rely on the airline 
industry

Of respondents said the airline 
industry should be supported 
with taxpayer money

Said the airlines need to 
stand on their own or file 
for bankruptcy like any other 
failed business

Did not have an opinion one 
way or the other

WHAT DO THE EXPERTS
SAY?

Jason Wynn, Chief 
Commercial Officer at
Upside Business Travel

Much in the same way TSA bridged the confidence gap for people to travel again after 9/11, we 
believe that a vaccine and contact-tracing will be critical to bridge the confidence gap for travelers 
in a post pandemic world. The fact is there is a whole new set of customer expectations being 
created in this great reset, and health and safety confidence is the critical path forward for the 
travel industry.

The airline and hotel industries are doing a great job in reference to implementing COVID Health and 
Safety Standards. Legacy airlines, such as Delta, American and United, have certainly continued to 
demonstrate their desire to do whatever is in their power to prevail and improve the airline experience 
so that travelers feel safe. We do, however, understand that some are doing a better job than others. This 
is a prime example of when a traveler can really benefit from the expertise of a Travel Advisor who has the 
knowledge and knows the right questions to ask in order to effectively advocate for their client’s safety 
and well being before, during, and after the booking process.

Patrick Fragale,
Exec. Vice President,
Valerie Wilson Travel

William J. McGee, 
Consumer Reports

Aviation Adviser

Chris Lopinto, Founder, 
ExpertFlyer

While many agree that video conferencing has been a great short-term solution for a lack of face-to
-face meetings or onsite functions, the majority of respondents feel it won’t replace the value of in-
person meetings and gatherings. Many feel that returning to face-to-face engagement will be essential 
to the long-term success, and even survival, of their jobs. I think some companies will view business 
travel as essential for certain employees, so traveling for client meetings may be deemed essential, but 
events may not. So, there will be some reduction in employee business travel. For other companies there 
will be a permanent change as people will need to look at video conferencing as a new way of life and 
it’s expected.

You have to be careful about some of the statements that organizations are putting out there, like 
'Every airline in the United States has HEPA filters.' While it may be true that every airline in the 
United States has aircraft with HEPA filters, not every aircraft operating on behalf of those airlines 
has them. 

Is a HEPA filter better than a filter in a grocery store or drug store? No question, for the most part. But 
we still have these basic issues, the stuff that’s not rocket science – Masks and staying six feet apart. 
Well, it’s a real challenge to stay six feet apart in the cabin of an aircraft.

ExpertFlyer.com, a trusted online air travel information tool relied upon by business travelers and frequent flyers, conducted a survey 
among  1,337 of its subscribers to determine how the travel ban has impacted their business, productivity, and ability to effectively connect 
with customers.


